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The SOM Institute

• A university-based research organization and a national infrastructure for survey data

– The annual SOM surveys, conducted since 1986
▪ Mixed-mode surveys on national, regional and local level

– The Swedish Citizen Panel (SCP)
▪ Online panel with over 70 000 active participants, both probability and non-probability recruited



Introduction

• Declining response rates

– Especially for hard-to-reach groups such as young 

people and foreign-born

• Finding phone numbers of potential 

respondents has become increasingly difficult 

– Young people and foreign-born especially

hard-to-reach

• Digital mailboxes have recently been 

implemented in Sweden…
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What is a digital mailbox?

• A cost-effective method for authorities to send official 

mail and information digitally

• Electronic identification connected to social security 

number

• Most commonly downloaded as an app to a 

smartphone

- Translated by AI



Previous digital mailbox experiment

• More than 6 million Swedish users (70%)

– Most users are relatively young

– Possible to reach people with incorrect postal addresses

• The aim of the digital mailbox experiment was to 

evaluate whether digital mailbox reminders could 

increase the response rate

– Two of the four reminders normally sent via text message 

were instead sent via digital mailbox to the treatment 

group
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Digital mailbox results

Response rate (RR1)

>80% of the questions answered

Breakoffs/Partials

<80% of the questions answered



The push-to-complete experiment

• The aim of this experiment was to evaluate whether digital push-to-complete reminders could

increase response rates and data quality

• Simple random sample

• Mixed mode 

– Push-to-web

• N = 8,975

• Individuals aged 16 or older, residing in Gothenburg

n

Treatment group (Push-to-complete) 4,467

Control group 4,508



Procedure

• All sampled individuals received up to 9 

reminders: 

– 5 by postal mail 

– 2 by text message 

– 2 by digital mailbox

• The treatment group were also sent an 

additional push-to-complete via digital 

mailbox if they had started but not 

completed the online questionnaire

- Translated by AI



RESULTS



Response rate (RR1)
>80% of the questions answered

        

 
 
 

 
 

 
 

 
 

 
 
  
 
 
 

       

                

                 

n = 924 p = .781



Data quality

    
    

 
 
 

 
 

 
 

 
 

 
 
  
 
 
 

       

                

         

n = 655, p = .251

    
    

 
 
 

 
 

 
 

 
 

 
 
  
 
 
 

       

                

        

n = 655, p = .402

Breakoffs < 50% of the questions answered Partials 50-80% of the questions answered



Conclusions

• Push-to-complete reminders did not push respondents to complete the questionnaire

• More research is needed on how to convert partial responses into completed questionnaires
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Thank you for listening!

Same, same but different –
Evaluating digital mailbox 

reminders (not email) in surveys
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