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Introduction
• Finding phone numbers of sampled persons has 

become increasingly difficult

• Young people especially hard to reach

• Digital mailboxes have recently been
implemented in Sweden…
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What is a digital mailbox?

• A cost-effective way for authorities to send
out official mail and information digitally

• Electronic identification connected to social 
security number

• Most commonly downloaded as an app

• Over 6 out of 10 million swedish users
– Most of them relatively young

• We are able to reach people with unknown
addresses
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Purpose of the experiment

• Can reminders sent out by digital mailbox generate a 
higher response rate, compared to sending out
reminders via text message?

• Do reminders by digital mailbox push sampled
people into participating via their smartphone  

– and if so, will it have a negative effect on data 
quality?



Experimental design

• N=26 250

• Simple random sampling

• Mixed mode

• Individuals from age 16 and older, residing in Sweden

n

Digital mailbox 13 155

Text message 13 095



Data collection 2024
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RESULTS



Response rate AAPOR RR1 
(>80% of the questions answered)
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Response rate AAPOR RR1
- Including only those with phone number or digital mailbox
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Digital mailbox effect on age groups
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Data quality 
(<80% of the questions answered)
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Experimental group after device
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Data quality after device and experimental group
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Do we push respondents into answering by their smartphone

Paper  smartphone Paper  computer

Digital mailbox
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Results

• Reminders by digital mailbox generate a greater response rate compared to text message 
reminders, also when excluding incomplete answers

• Digital mailbox pushes respondents into answering via their smartphones, leading to more 
respondents dropping off before completing the questionnaire

Conclusions:

• Overall positive results, despite a negative effect on data quality

• A higher response rate at a lower cost!



Thank you for listening!
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